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Our client, a new marketplace in online real estate 
wants to quickly evaluate its brand awareness 
and understand major market rationales in 
different French regions.

After succeeding in the Paris area, the company 
wants to expand in other regions & explore 
underlying markets (luxury real estate, property 
valuation etc.) to fuel its growth in an highly 
competitive landscape. 

How to size the potential of underlying markets? 
How to monitor brand awareness at a local scale? 
Is any specific trend in coastal or mountain 
departments? ? Are there specific online services 
requested by consumers - like property valuation 
tools?

Assessing the growth potential of a 
pure online real estate player.



Mapping everything French people searched online 
about real estate over the last 12 months.

We scan the Web to collect 
hundreds  of semantic 
expressions describing the 
real estate market, from 
informational to 
transactional queries - 
while labeling branded.

All these keywords are 
grouped representing all 
major segments from the 
market - while flagging all 
branded search queries in 
specific groups to monitor 
brand awareness.

‘seloger achat 
maison bordeaux’



Sizing what consumers want to buy or rent, in 
all French departments.

We collect local search volumes for 
more than 450+ expressions used 
by searchers online - to reveal 
major rationales on the French real 
estate market. 

We detect departments with higher 
affinity to specific products or 
services by comparing local affinity 
(search volume for 100k population).

Our platform also provides 
seasonality analysis to spot specific 
topics that generates much more 
interest every season or month.

⬆Affinity heatmap of 
demand about luxury 
properties.

⬅National trends for the 
real estate market.



Analyzing local brand awareness of all 
major French real estate networks.

We reveal brand awareness of all 
key players among French 
searchers by computing volume of 
branded search queries i.e. 
keywords containing brand names.

Our dashboard detects 
departments where consumers are 
not sufficiently aware of our client 
- providing a clear plan to invest in 
online advertising.

We also monitor local brand 
awareness over time, as search 
volume also depends on lead 
acquisition strategies from 
competitors. 

Foncia

Bourse de l’Immo.

Square Habitat

Orpi

Safti

Century 21

Era Immobilier

Best brand by 
department



Learn from fresh & reliable data about consumer 
demand on any market with Trajaan.

🔍
Discover what 

consumers search 
about any category.

Get all search queries 
segmented & scored by 

monthly volume.

🌏
Detect local markets 
with higher growth 

potential.

Target new cities, regions 
or countries with higher 

affinity.

🚀
Get actionable data 

to decide with 
confidence.

Access all raw quantitative 
data & export them 

anytime.



They trust us already.



Let us know what you think.

Matthieu DANIELOU
Product / CEO
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✉matthieu@trajaan.io
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Delivery / COO
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✉guillaume@trajaan.io

🙋 Need a full access to one dashboard? or 
simply learn more about our technology? 
Let’s have a quick chat over the phone ! 

🙌 Mail, LinkedIn or phone call, it is up to 
you.

💻 In any case, feel free to visit trajaan.io and 
our free demo space at app.trajaan.io!
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