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Anticipating a shift in demand in Europe 
for new skincare packaging.

Our client, a digital skincare brand (DNVB), wants to 
launch multiple new products every month to 
quickly respond to new consumer expectations. 

Single-dose capsules market is fledging in Europe, 
but by combining multiple consumers’ concerns 
(biodegradable, freshness, travel-friendly etc.), it 
could turn into gold-mine for first movers. 

How to assess potential opportunities in fast moving 
B2C markets? To what extent US trends could 
inspire development strategies in Europe? How 
search listening could help strategists? 



Mapping everything US consumers searched online 
about single-dose capsules over the last 12 months.

We scan major marketplaces 
and websites to collect 
hundreds  of expressions 
describing the serum capsule 
market.

All these queries are 
segmented with our semantic 
AI & reviewed by our analyst 
to represent all major 
categories from the market 

We also flag all branded 
search queries to analyse 
brand awareness separately.

 



We collected search volumes 
for every search query, in 
every American state over the 
last 12 months.

Our platform provides a map of 
top-states in search volume 
but also an affinity heatmap - 
highlighting territories with a 
higher level of demand for 100k 
population. 

While California is the state 
with the highest search 
volume, affinity is much higher 
in the East coast.

Confirming the existence of a market for 
encapsulated serums in the USA.

Total search volume for 
100k population

(Apr ‘20 - Mar ‘21
min state population: 5m.)



By segmenting all search 
queries, our client could 
detect what molecules 
generating the most interest 
among consumers - in every 
season or month.

Encapsulated serums made 
with vitamin A (retinol) were 
particularly searched during 
winter time.

Such data facts are crucial 
to find out when to launch 
new products, with a track 
record of consumer higher 
interest for specific 
molecules.

Revealing leading molecules & types of 
care linked to serum capsules in the US.

Most searched types of Ingredient
(Apr ‘20 - Mar ‘21) 



Discover the impact of first movers by 
measuring brand awareness from search data.

Many search queries contain 
brand or product names - 
providing great insights on 
consumers brand awareness.

In the US, Elizabeth Arden and 
RoC dominate with 66% of 
detected branded queries.

These successful brands in the 
US are a great source of 
inspiration for European 
marketers to learn how to get 
advantage of search engines to 
promote new products & 
packaging.

RoC branded search 
volume in the US 

(Apr ‘20 - Mar ‘21) 

Top brands in 
awareness 

(Apr ‘20 - Mar ‘21) 



Learn from fresh & reliable data about consumer 
demand on any market with Trajaan.

🔍
Discover what 

consumers search 
about any category.

Get all search queries 
segmented & scored by 

monthly volume.

🌏
Detect local markets 
with higher growth 

potential.

Target new cities, regions 
or countries with higher 

affinity.

🚀
Get actionable data 

to decide with 
confidence.

Access all raw quantitative 
data & export them 

anytime.



Join the club!



Let us know what you think.

Matthieu DANIELOU
Product / CEO
📱06 87 62 02 37
✉matthieu@trajaan.io

Guillaume BANC
Delivery / COO
📱06 59 85 58 76
✉guillaume@trajaan.io

🙋 Need a full access to one dashboard? or 
simply learn more about our technology? 
Let’s have a quick chat over the phone ! 

🙌 Mail, LinkedIn or phone call, it is up to 
you.

💻 In any case, feel free to visit trajaan.io and 
our free demo space at app.trajaan.io!
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