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Unveil true consumers expectations 
with search intelligence.

Search intelligence helps market analysts, 
brand managers & strategy consultants to 
process quickly massive amount of market 
data.

● Evaluate localized consumers interest in 
different product categories.

● Detect emerging brands & products in 
consumers awareness.

● Confirm the business potential of an 
international market or a marketing 
campaign.

About 95% of 
purchase decisions 
stem from at least 
one online search. 

Study Ipsos / Google 2019



Learn what consumers want with our search 
intelligence platform.

Collecting reliable data 
from search engines such 
as Google. No noise!

Revealing local trends, 
outliers & patterns in 
consumer behavior.

Detecting specific intents 
behind what consumers 
search online.



Case study.



Case study: French 
hybrid car market.

Before launching a new marketing 
campaign in France, our client - one of 
the key European car manufacturers - 
wants to validate multiple hypotheses 
for its go-to-market plan.

Facing a lack of reliable and easily 
accessible data, our client used our 
search intelligence platform to quickly 
understand how French consumers 
perceive locally (i) hybrid cars and (ii) 
brands and car models already available 
in the market.



Plan your go-to-market 
strategy with key facts.

Which brands have the best awareness in 
every region, department and major city?

When do people search about hybrid cars 
the most? Is seasonality similar in all 
regions & departments?

Is there any local trends associated with 
hybrid cars? Or specific brands and 
models?

What drive consumers to buy and engage 
in hybrid cars ? Are State subsidies or 
price  strong category attributes for 
potential buyers?



Using artificial intelligence, Trajaan 
discovered over 251 keywords 
revealing what consumers search 
about the hybrid car market, in 
every region & department.

● Brands: Toyota, Honda, 
Peugeot ...

● Car models: Toyota Yaris, 
Porsche Cayenne Hybrid ...

● Informational intent: “prime 
voiture hybride” ...

● Price-driven or Second-hand 
intent: “hybride rechargeable 
occasion”, “prius prix” ...

We detected more than 250+ different ways to 
search about hybrid cars in France.



More than a niche market: 7+ millions 
searches over the last 12 months. 

All together, these words were 
searched 7+ million times over 
the last 12 months - in Top-15 
Cities, 96 metropolitan 
departments or 14 regions.

When comparing to these 
countries populations, that 
means 7,2k search for 100.000 
population every month.



Topping the competition, with 
more than 2,5M search volume 
over the last 12 months, Toyota 
generated almost 3x more 
interest than Honda (2nd).

Toyota's search volume is highly 
seasonal and was strongly hit by 
the overall decrease in search 
volume during the 1st lockdown 
(mid-March '20 to mid-May '20) 
with c. 60% decrease in interest 
in May ‘20 vs. average. 

Toyota: the absolute reference for the 
hybrid market.



Japanese car models are leading the way 
for the hybrid revolution.

75% of the top-20 car models 
(in search volume) are trusted 
by Japanese brands (i.e. 
Toyota, Honda, Lexus and 
Mitsubishi).

Only 4 European car models 
make it to the Top-20: 3008 
Hybride (6th), Golf GTE (10th), 
DS 7 Hybride (15th) and 508 
Hybride (19th).



Bordeaux, the French pioneer in 
hybrid vehicles?

With almost 2,2M population, 
Paris is predictably leader in 
search volume over the last 
twelve month with 460,8k 
search volume.  

However Bordeaux is almost 
30% more sensitive than Paris 
and other Top-15 French cities.

Marseille (15th in sensitivity, 3rd 
in population) is 65% less 
sensitive than Bordeaux.



Interest is still mainly driven 
by urban areas.

Overall, population from 
departments is less sensitive 
than in major cities, highlighting 
a higher awareness in urban 
areas.  

Lille is 220% more sensitive to 
the Hybrid car market than its 
department (Nord).

Lyon is 63% more sensitive than 
its department (Rhône) which is 
one of the most urbanised 
French departments.



Looking into the most sensitive 
French regions.

5 French regions are way above 
the average (in both search 
volume and sensitivity): 

- Occitanie
- Auvergne-Rhône-Alpes
- Nouvelle-Aquitaine
- Ile-de-France
- Grand Est.

Bretagne, Pays de Loire, 
Centre-Val de Loire and 
Normandie are very close in 
sensitivity & geography (ranging 
from 3,3k to 5,2k yearly search 
volume for 100,000 population).



What drives consumers’ attention (1/3) 
A strong monopoly from general intents.

68,6% of search volume is based 
on generic queries (i.e. 
"Information" or “Education”).

Informational : generic queries 
(e.g. "voiture hyb" or "Toyota 
Prius")

Education : in-depth queries (e.g 
"voiture hybride 
fonctionnement" or “prime à la 
conversion”)

c.80% of Education concerns 
refer to State Subsidies. 



What drives consumers’ attention (2/3) 
A breakthrough of the second-hand market. 

Despite accounting for only 8,1% 
of the overall search volume, 
"Second hand" keywords are more 
and more searched overtime (i.e. 
from May '20 to September '20).

Only the Toyota Yaris and the 
Honda CR-V are more searched 
than generic keywords such as 
“hybride occasion” or “hybride 
rechargeable occasion”.



What drives consumers’ attention (3/3) 
Reviews and price should not be overlooked.

6,3% and 2,8% of search volume are 
based on reviews or price-oriented 
queries, respectively.

Regarding reviews, Top-5 keywords 
(over 25) account for c. 30% of 
overall search volume. 

Regarding price-oriented queries, 
Top-5 keywords (over 45) account 
for c. 22,4% of overall search 
volume. 



Is the French hybrid market mature ? (1/2)
Consumers are still far more aware about electric cars.

Electric cars drive ≃+100% more 
attention than the hybrid cars when 
comparing the most searched 
keywords per country.

Tesla Model 3 generates x4.5 more 
attention (1.9M search volume) than 
Toyota Yaris Hybride (433k).

Consumers are not necessarily 
concerned by comparing electric and 
hybrid cars (only 2k yearly search 
volume for "hybride ou electrique").



Is the French hybrid market mature ? (2/2)
Compared to neighboring European countries

By looking at the Top-3 keywords 
describing the hybrid car market, 
Germany is leading both yearly search 
volume (with 1.7M) and sensitivity (with 
2k search volume for 100k pop.). 

France is ranked second with c. 1,4k 
search volume for 100k pop. and keeps 
away from other Western European 
countries. 

The UK and Italy are very close in 
terms of local sensitivity and Spain 
brings up the rear with only 323k 
volume search over the last twelve 
months. 



Learn more & beyond 
hybrid cars.

🚗 Reveal consumers expectations 
towards different categories

● Electric cars & cycles
● Hydrogen vehicles
● Tyres

🤳 Detect local singularities
● Driverless cars, a source of hope 

or fear for Europeans?

🌎 Validate an international market 
business potential

● Brazil & South America: a 
promising market for hybrid cars?



About us.



Process search data at scale with 
artificial intelligence. 

Our methodology is based on text analytics algorithms capable of quickly detect and 
measure all search queries of consumers, segmented by main cities/regions/countries.

1- Extraction
We collect all words 
describing a market, 
scanning the Web 
(competitors & news 
media websites) with 
text analytics.

2- Over-generation
We search for all 
synonyms & wording 
variations to make 
sure we do not miss 
any meaningful signal.

3- Metrology
We fetch search 
volumes from Google 
to filter words that 
are actually searched 
by consumers.

4- Labelization
We detect words 
revealing a specific 
search intent - like 
love, hate, fear, 
purchase behavior or 
health issues.



Visualize all significant market trends & signals.

📈 Market structure
Reveal the most trending 
segments or keywords for 

each category. 

⚔ Competition
Discover which 

competitors capture 
consumers’ attention.

📍 Local trends
Identify specific locations 
with an highest sensitivity 

to market segments.



Get the big picture in 
less than 72 hours.

Traditional market research is biased, 
time-consuming - when not overpriced.

Trajaan helps you discover quickly & 
actionable insights based on reliable data: 
what consumers search online. 

Say bye to social media noise generated by 
bots and validate all hypotheses generated 
through qualitative surveys & brainstorm 
sessions.

Data quality

Faster time 
to insights

Retail 
measurement

Search 
intelligence

Social 
listening

Polling & 
surveys



Pay for answers you 
need.

One-shot reports starting from 990€
- Search intelligence report on any 

market, in any country
- Refine your business question with 

our customer success manager
- Get delivered in 72 hours

Licence fees: 99€/month
- Monthly updates
- Unlimited users

Total of markets

Language complexity (zones)

Price



🙋 Need a full access to our dashboard 
about the French hybrid car market ? or 
simply learn more about our technology? 
Let’s have a quick chat over the phone ! 

🙌 Mail, LinkedIn or phone call, it is up to 
you.

💻 In any case, feel free to visit trajaan.io! 

😃 Happy to answer!

Tell us what you think!

Matthieu DANIELOU
Co-founder & CEO
📱 06 87 62 02 37
✉ matthieu@trajaan.io

http://trajaan.io


See you soon.

They trust us already.


